
A B2B portfolio of marketing activities that have delivered unique benefits
and have generated positive results for our clients

STRATEGIC DESIGN GROUP OF NY, INC.
30 East 33rd Street  2nd fl.   New York NY 10016

212 924 8151     212 924 8252  fax Steve@strategicny.com

YNDS

A UNIQUE STRATEGY IS JUST WHERE WE START...
IT’S OUR EXECUTION THAT SETS US APART.

CHANGING MINDS  >  MOVING PRODUCTS  >  ENTERING MARKETS

ACCELERATED NEW PRODUCT AND BUSINESS DEVELOPMENT -  IN A NY MINUTE



Displays

Booth Display

Folder/Brochures Inserts

Mergent Inc.: The premier business and financial information provider to the world. From creating their corporate and product
logos and signage to developing and writing of its literature we helped to develop the Mergent brand. And see it through. The
brochures  ads, direct mail and trade show displays and materials we created and produced all helped to increase their pres-
ence and build their new brand image. Our public relations program has also worked to high profile their financial and data prod-
ucts as well as Mergent’s Dividend Achievers Index TM franchise, which has attained world-wide recognition in the media. 

Direct Mail Program

PR



Value Line: A foremost player and competitor in the financial (equity) information arena. SDNY has, over the years, cre a t e d
and handled their major new product ads and direct mail programs that were positioned to h i g h -income investors and
upscale readers of financial publications. We took charge of the program, seeing it through from concept to mailing. We
also help to establish and create new products from their inception. Many products sold into the millions of dollars.
A d d i t i o n a l l y, we worked with their educational development people to create bro c h u res and develop pre and post trade show
mailing pieces to boost attendance and sales. 

Direct Mail

Ads



US Ink®: Produces and sells over half of all the newspaper inks in the U.S. We were selected to devel-
op and create a high profile ad campaign to overcome a most aggressive competitor. Our position-
ing, headlines and creative ads were an instant success. They were run throughout the industry in
most publications and used as mailing pieces. We also worked with US Ink® to develop their trade
show materials and promotional programs and handled various public relations pro j e c t s .

Brochures

Wall and Desk Calendars

Ads



Products for bald guys. What a great idea. It wasn’t ours. But fortunately the Head Bald Guy of the company called us in
to develop the creative on this new line of products called BaldGuyz®. We created the logo and the primary and sec-
ondary packaging and helped create the powerpoint presentation. We also developed the retail ads and POS power
panels, and the banners to fly across the nations beaches. Just recently introduced, these products are already on a roll.

Ad

Displays

Folder

Products



20’ Booth

Booth Materials

Folder

Website

Brochure

Announcement Cards

United Envelope: A major supplier to the credit card, banking and direct mail
industry. This large multi-division company wanted to unite, consolidate and
position itself under one banner.  We redesigned their logo, stationary and sig-
nage. Created a new corporate positioning that can be used across the coun-
try, new display and promotional materials. Wrote, created and produced  their
new corporate brochure, website, pocket folder and developed a program
that introduced these changes to management and personnel with t-shirts,
jackets, hats and other goodies for the uniting festivities. 



Business Outsourcing – Direct mail/e-
mail program and research survey 

Unique POS &
ad/sellsheet  

Marine Coatings – In-store informational display and storage system

Dairy Products – Upscale trade / consumer ad campaign

Risk Management Supplier – Image-building, testimonial ad campaign

Chemical Additives – High profile trade ad campaign and direct mail

New business development/positioning bro c h u re 

Chemicals – Niche product trade ads

SDNY: Company brochures, ads, packaging and displays
when you need to get noticed and attract attention to bring
in a prospect or for ammunition for salespeople, companies

of all sizes rely on SDNY. Absolutely. So can you.

Industrial Brochures - New Positioning  

Trade Show Display

Corporate Capabilities 
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NYBRANCH

198MillerPlace
Hicksville,NY11801
Tel:(800)227-4539
Fax:(516)681-9398

PABRANCH

223WitmerRoad
Horsham,PA19044
Tel:(877)603-1411
Fax:(215)675-8154

HEADQUARTERS

230CulverAvenue
JerseyCity,NJ07305
Tel:(800)222-4680
Tel:(201)333-1500
Fax:(201)333-1237

www.acrilex.com

CABRANCH

124622ndStreet
SanPedro,CA90731
Tel:(310)926-5970

NY BRANCH

198 Miller Place
Hicksville, NY 11801
Tel: (800) 227-4539
Fax: (516) 681-9398

PA BRANCH

223 Witmer Road
Horsham, PA 19044
Tel: (877) 603-1411
Fax: (215) 675-8154

HEADQUARTERS

230 Culver Avenue
Jersey City, NJ 07305
Tel: (800) 222-4680
Tel: (201) 333-1500
Fax: (201) 333-1237

www.acrilex.com

CA BRANCH

1246 22nd Street
San Pedro, CA 90731
Tel: (310) 926-5970

Plastic Fabrications
Acrilex provides fabricated plastic components to service the
Point-of-Purchase Display, Store Fixture and Plastic Fabricator:

• Laser Cutting
• CNC Routing
• Cut-to-Size
• Drilling
• Machining
• Edge Finishing & Polishing

Our skilled technicians can transform stock sheets into
customized finished components.

Plastic Fabrications
As one of the largest stocking centers in the U.S., Acrilex
maintains a complete inventory from top manufacturers
including:

• Plastic Sheets
• Plastic Rods
• Plastic Tubes
• Plastic Extrusions
• Plastic Film

Quick and easy delivery is the norm at Acrilex with same day
pick-up / next-day delivery from our 3 Northeast distribution
centers.

ACRIGLAS® COMBINATIONS bring the brilliance 
and form of acrylics to life and add dimension through 
proprietary techniques for formulating, fusing and 
fabricating acrylic sheets, laminates and pigments. 
Embrace a new landscape. Be inspired.

www.acrilex.com

A Dynamic Fusion of Color, Light, Form & Texture

www.acrilex.com

Acrilex, Inc.
HEADQUARTERS:
230 Culver Avenue
Jersey City, NJ 07305
800 222 2480
201 333 1500
Fax  201 333 1237

For product information, prototype samples, estimates on a project,
large or small, or to inquire about our flexible sales programs contact:

NY BRANCH:
198A Miller Place
Hicksville, NY 11801
800 227 4539
Fax 516 681 9398

PA BRANCH:
223 Witmer Road
Horsham, PA 19044
877 603 1411
Fax 215 675 8154

www.acrilex.com

A Dynamic Fusion of Color, Light, Form & Texture

 Acriglas®

 Combinations

www.acrilex.com

www.acrilex.com

 Acriglas
®

 Combinations

ACRILEX
One of the major players in the visual display business 
for outdoor and indoor signage, where acrylics are used, 
to create attention-getting and spectactular color and 
unusual e�ects for client’s of architects and designers.  
Developed and created logo, copy, photography and 
produced all to introduce and support their new products.

 Acriglas®

 Combinations

Packaging

Brochure



Jan          2        New Year’s Day Celebrated
Jan        16        Martin Luther King Jr’s  Day
Feb       20        President’s Day
Apr          6        Good Friday 

Apr         8         Easter Sunday
Apr      14         Passover  (1st Day)
May     28         Memorial Day
July        4         Independence  Day

Sept        3         Labor Day
Sept      17         Rosh Hashanah  (1st Day)
Sept      26         Yom Kippur  (Day)

Oct          8           Columbus Day
Nov         6           Election Day
Nov        11           Veteran’s Day

Nov      22          Thanksgiving Day
Dec         9         Hanukkah  (1st Day)
Dec       25         Christmas Day

Jan    31 -  940 Annual Federal Unemployment Tax (FUTA) form due IRS
Jan    31 -  W2’s & 1099’s  Last day for distribution of employees annual information returns
Feb   29 -  W2 copy A and W3 Employers copy of annual information due to SSA
Feb   29 - 1099  copy A and 1096 Employers copy of annual information due to IRS

Jan 31,  Apr 30,  July 31,  Oct 31,  Quarterly 941 due to IRS                                              
Jan 31,  Apr 30,  July 31,  Oct 31,  Quarterly NYS-45 & MTA-305 due to New York State   

30 East 33rd Street, New York, NY 10016
T. 212.684.0800   F. 212.684.3299

Week# Sun Mon Thu Fri Sat

1B
2A
3B
4A
5B

JANUARY

Week# Sun Mon Thu Fri Sat

10A
11B
12A
13B

MARCH

Week# Sun Mon Thu Fri Sat

6A
7B
8A
9B

FEBRUARY

Week# Sun Mon Thu Fri Sat

14A

1 2 3

15B

4 5 6 7 8 9 1

16A

11 12 13 14 15 16 17

17B

18 19 20 21 22 23 24

18A

25 26 27 28 29    30

APRIL

Week# Sun Mon Thu Fri Sat

23B

3 4 5

24A

6 7 8 9 10 11 12

25B

13 14 15 16 17 18 19

26A

20 21 22 23 24 25 26
27 28    

JUNE

Week # Sun Mon Thu Fri Sat

19B
20A
21B
22A

MAY

Week# Sun Mon Thu Fri Sat

27B
28A
29B
30A
31B

JULY

Week# Sun Mon Thu Fri Sat

37B
38A
39B

SEPTEMBER

Week# Sun Mon Thu Fri Sat

1      2      3       4      5     6     7

10 11 12 13 14

33B

15 16 17 18 19 20    21

34A

22 23 24 25 26 27 28

35B

29 30 31

AUGUST

Week# Sun Mon Thu Fri Sat

1 2
3 4 5 6 7 8 9

41B

10 11 12 13 14 15 16

42A

17 19 20 21 22 23

43B

24 25 26 27 28 29    30

44A

OCTOBER

Week# Sun Mon Thu Fri Sat

1 2 3    4

50A

5 6 7 8 9 10 11

51B

12 13 14 15 16 17 18

52A

19 20 21 22 23 24 25

53B

26 27 28 29      

31

DECEMBER

Week# Sun Mon Thu Fri Sat

1 2 3 4 5      6

9 0 11 12    13

46A

14 15 16 17 18 19 20

47B

21 22 23 24 26 27

48A

28 29 30

NOVEMBER

For more information contact:
lois@asctfspayroll.com

2012 HOLIDAYSHOLIDAYSHOLIDA — Please notifyASCTFS if your payroll processing date will change on any of the following holidays:
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     Visit our Web site 
www.asctfspayroll.com

ASCTFS PAYROLL & TAX FILING SPECIALISTS
PAYROLL
CALENDAR
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The Best Payroll Service
 Value for Small Businesses.*

And we’re right in your neighborhood.

Welcome to:

30 East 33rd St.  New York NY 10016

212 684 0800

www.asctfspayroll.com

 • Payroll Processing • Tax Filing • Direct Deposit 
• Payroll Reports • W2’s -1099’s • Workers’ Comp

• Life & Health Ins • 401k’s 

Visit  Our 
Website

 Payroll & Tax Filing SpecialistsPayroll & TaTaT x Filing Special

Welcome to:

ists

Welcome to:

P ll & T Filin S i list

e
s.*

d.
  

                SAVE
23-40%

Call before
12/31 for our
 lowest price

guarantee

 Save 23-40% Guaranteed

  

ASCTFS Payroll & Tax Filing Specialists - A legend in New York. For over 60 years they 
have processed and delivered the payrolls and tax information to small to medium size 
businesses. We helped them attract attention and gain new business when going up against 
the 2 industry giants, ADP and Paychex.  Ads, logos, public relations direct mail programs, Web 
site and brochures all have positioned and enabled ASCTFS to be in the forefront of the market 
in several speci�c niches for payroll and tax �ling programs.

Ads

Brochures

Ads

Promotion

The Payroll Service for New York ‘s Food & Beverage Companies

Niles 
New York City

Villa Berulia

Chin Chin

Mickey 
Mantle’s

Marchi’s Restaurant

Riviera Cafe

Ellen’s Stardust 
Diner

Il Cantanori

French Roast Restaurant Group

the Better Way To Pay

Some NYC Restauants who rely on our 

Payroll & Tax Filing Service

ASCTFS Payroll & Tax Filing Specialists
30 East 33rd St. 2nd fl. New York NY 10016  

t 212 684 0800   f 212 684 3299  www.asctfspayroll.com

ASCTFS
ASCTFS Payroll & Tax Filing Specialists

30 East 33rd Street   New York, NY 10016
t 212.684.0800   spflaum@asctfspayroll.com   f 212.684.3299

www.asctfspayroll.com

ASCTFS
 • Payroll Processing • Tax Filing • Direct Deposit 
• Payroll Reports • W2’s -1099’s • Workers’ Comp

• Life & Health Ins • 401k’s 

The 
Leader in 
Low-Cost, 
First-Class 

Payroll Services
.

The Better Way To Pay

Incomparable Payroll & Tax Filing Services 
Right in Your Backyard.

Asctfs
payroll and tax filing specialists

Annual Information 
Return of Tip Income and 
Allocated tips. (IRS form 
8027 or -T)
If you  are required to �le this 

annual report we are available to 

assist in completing this each 

year for sales and tips.. We can 

also pass along the right form to 

your accounting dept. or 

professional. 

The FICA Tip Credit 
Report
ASCTF is known in New York to 

most managers and owners for 

its ability to handle, service and 

answer most FICA Tip Credit 

questions.  Your restaurant may 

be eligible , if you paid or 

incurred employee social 

security or medicare taxes on 

funds employees received as 

tips. Each year this tax credit  

could amount to hundreds of 

dollars per employee.   Ask us 

about IRS form # 8846 when you 

inquire. ASCTFS will also provide 

the tips in excess of minimum 

wage report to take advantage 

of the savings.

Tip-to-Minimum 
Validation
Our Reported Tips Report was 

speci�cally developed to protect 

your and your employees. It 

requires all employees to sign o� 

on reported tips .This keeps your 

business in compliance with 

minimum wage requirements 

and will give you peace of mind 

going forward.

Allocated Tip Record – Is a tip 

sheet per pay period to give  you 

written proof of the amount of 

cash each employee receives 

and declares.  You must report 

allocated tips on your tax return. 

We will help you keep  a daily tip 

record, or other evidence that is 

as credible and reliable as a daily 

tip record, as required. A part of 

your TEFRA requirements.

If your business has over ten 

employees �le TETRA and FICA 

Income Tax Credit. This will 

put you in compliance with the 

Tip Equalization & Financial 

Responsibility Act (TEFRA) 

of 1982.

Tax Shortfall report   -- Some-

times because of excessive tips 

one receives and an employe 

has only worked for a minimum 

amount of hours, there can be 

a shortfall of tax paid to the IRS. 

We will advise you of these 

situations and correct before a 

problem occurs. This will enable 

you to recover the funds from 

their next paycheck or before 

they leave the days employ.

There are many reasons for your �rm to select ASCTFS –
But the best is our �rst hand knowledge garnered from all our years of experience 

preparing payrolls for New York’s food and beverage establishments.

We’re �rst-class in payroll service to NY’s small to 

medium business community

For over 60 years, as a family-run NYC business, 

ASCTFS has delivered performance excellence 

through comprehensive payroll administration 

and tax management services to thousands of 

New York  businesses. An experienced, highly skilled 

sta� �awlessly manages the payroll preparation, 

ongoing records and on-time payments.  

Better communication with a personal touch.  

There's no need to employ a large, impersonal 

payroll �rm or struggle with o�-the-shelf tax 

software. We’re just the right size for your company.  

ASCTFS has all the sophistication of those huge 

payroll companies and all the personalized human-

ism as the insurance agent next door.  Real people, 

you’ll get to know by name, answer your phone 

calls—and provide knowledgeable on-site informa-

tion and consultation with a helpful response from 

a live person, every timeyou call. 

Bilingual strength:

Our Hispanic division supports all our bilingual 

customers, understanding their unique needs, with 

the same great service and reporting. We are always 

available to explain the intricacies of the lax laws – 

en Espanol.

Personalized service, fast and friendly. Ask for us 

by name, because we know yours.

We continually oversee your payroll account, 

ensuring that all forms and procedures are in 

compliance with the IRS.  Advanced, user-

friendly electronic communications systems and 

single-sheet payroll data forms let you enter, 

transmit, fax, call in, and update employee 

information in seconds. Required forms and back-

up documents are promptly submitted. Employees 

will like the clearly organized way their payroll is 

presented for  owners, the increased productivity 

and lower cost. 

The Better Way To Pay

ASCTFS food and beverage payroll people are experienced with payroll for waiters, tips, 
indirect tips, lunch and dinner meal allocation and more. When it comes restaurant  payroll 
transactions of any kind nobody does it better.l

Welcome to ASCTFS Payroll Services

ASCTFS Payroll and Tax Filing  Specialists
30 East 33rd Street  2nd �.  

www.asctfspayroll.com

The Better Way to Pay

SAVE from 25–40%. ASCTFS keeps you up-to-date on the ever-

changing payroll tax laws, and the complexities of remuneration regarding salary, tips, com-

missions and other compensation, assuring you accurate �ling, every time. 

        We maintain close, active ties with all relevant federal and state agencies, and faithfully 

represent our restaurant clients’ payroll and tax interests.

       For over 60 years we’ve built relationships based on trust by supporting thousands of 

restaurants with integrity, accuracy and an unwavering personal commitment to satisfying all 

their personal needs. 
            we look forward to serving you.

The Better Way To Pay

Payroll Specialists to New York’s 
Food & Beverage Companies

The Better Way To Pay

ASCTFS Payroll Services 
The Better Way to Pay.

Food & Beverage 

Retail & Wholesale

Spas/Salons

Supermarkets

Pharmacies

BtoB

Medical & Legal

Real Estate

Construction

Hotels

Gyms

Services

Financial 

Advertising 

 

Our Services:

Input-Payroll Data Sheet
Input is quick and easy

Control of hours
Control of deductions

Control of expenses for 1099
Control of days
Weekly Output

Summary of taxes, earnings and deductions
Payroll register

Labor analysis by job and department
Tax deposit report

Checks
Payment of weekly Federal and State taxes

Monthly Output
Cumulative employee earnings record

Labor analysis and tax summary
Report of all deductions

Report of all hours and earnings
Customized reports on request

Quarterly Output
Individual earnings records

Reconciliation of quarterly taxes
Federal and State tax forms

Annual Output
Payment and filing of all appropriate Federal and State taxes

Responsible for  all inquires
EFTPS - Electronic tax payments

The Leader In Low-Cost, First-Class Payroll Services.

Finding a great value for your 

company is a challenge. You �rst 

have to uncover all the solutions 

that contibute to your company’s 

success and unfortunitly, its 

bottom line.  Not exactly an 

easy task. That’s why you should 

consider the people at ASCTFS 

as a payroll partner.  We feel we can 

provide the quality, service and price 

along with the knowledge and 

insight to make a substantial 

di�erence. 

The Better Way To Pay

Professional Payroll Services with a Personal Touch. 
Nobody Does it Better.

For over 60 years NY based ASCTFS has delivered performance excellence in payroll administration and tax manage-
ment services.  Our experienced, highly skilled sta�  is dedicated to deliver technolically-driven e�eciencies and 

unparrelled customer support that guarantee payroll records always submitted on time.

• 25-40% o� your current pricing
   • Free delivery in Manhattan

• Free Direct Deposit
• Free same day service

• Free an easy account set-ups and revisions
• Low-cosy insurance services tailored 

   to your needs
• Services available in English and Spanish

• Always speak with payroll specialist. 
• Never voice mail

• Free �rst month’s payroll service

Why ASCTFS is di�erent.
1. Always connect to a live service person when calling, between 9am - 5pm
2. Change of basic information accomplished on the same input form
3. Veri�cation of basic data thru a pre-control method
4. Various control steps designed to further verify accuracy of all data
5.Simplicity in transmission of information

30 East 33rd St.,  2nd �., New York, NY 10016    T. 212.684.0800   F. 212.684.3299   sales@asctfspayroll.com

We’re in New York, for New York!
All Payrolls and tax �lings are 
processed in-house from our
convenient midtown o�ce.

 The Experience a higher level of service and support for less.

The leader in low cost, �rst class payroll services.

 Nobody Does it Better Payroll Services
Experience a higher level of service and support for less.

The Better Way To Pay

The Better Way To Pay

The Better Way To Pay

ASCTFS Payroll Services with A Personal Touch.
Plus save 25-40% and receive more benefits.

The Leader In Low-Cost, First-Class Payroll Services.

• Quickly and hassle free, resolve any    
   payroll situation 
• Industry’s fastest turnaround & response 
  (EAB survey)
• Free on-site consultation
• Services available in English and Spanish
• Low-cost insurance services tailored to 
   your needs
• Quickly and hassle free, resolve any   
   payroll situation 
• Never pay a penalty
• Never be concerned about your payroll again

 Payroll Processing • Tax Filing • Direct Deposit • Payroll Reports • W2’s -1099’s • Workers’ Comp • Life & Health Ins • 401k’s

www.asctfspayroll.com

High value bene�ts are standard at ASCTFS

We’re a �rst-class in payroll service to New York’s small to medium 
business community
For over 60 years, as a family-run NYC business, ASCTFS has delivered performance excel-
lence through comprehensive payroll administration and tax management services to 
thousands of NY businesses. An experienced, highly skilled sta� �awlessly manages the 
payroll preparation, ongoing records and on-time payments.  

Better communication with a personal touch.  
There's no need to employ a large, impersonal payroll �rm or struggle with o�-the-shelf tax 
software. We’re just the right size for your company.  ASCTFS has all the sophistication of 
those huge payroll companies and all the personalized humanism as the insurance agent 
next door.  Real people, you’ll get to know by name, answer your phone calls—and provide 
knowledgeable on-site information and consultation with a helpful response from a live 
person, every time you call. 

Bilingual strength:
Our Hispanic division supports all our bilingual customers, understanding their unique 
needs, with the same great service and reporting. We are always available to explain the 
intricacies of the lax laws – en Espanol.

Personalized service, fast and friendly. Ask for us by name, 
because we know yours.
We continually oversee your payroll account, ensuring that all forms and procedures are in 
compliance with the IRS. Advanced, user-friendly electronic communications systems and 
single-sheet payroll data forms let you enter, transmit, fax, call in, and update employee 
information in seconds. Required forms and back-up documents are promptly submitted. 
Employees will like the clearly organized way their payroll is presented for  owners, the 
increased productivity and lower cost. 

We’ll assure you peace of mind and con�dentiality
For accuracy, security, con�dentiality and reliability of your 
payroll processing. ASCTFS builds in multiple data pre-
veri�cation and accounting controls to keep up with changing 
government regulations.Therefore, we assure you’re always 
in compliance with all regulations.
 
Worry-free easy automatic tax �ling (EFTPS).
No more over- or under-payments, delayed payments or penalties, 
ASCTFS always takes full responsibility for all payroll tax �lings, keeping 
up with related correspondence, and responding to o�cial inquiries on 
your behalf.

Unique new Business Class service.
Prefer to do your own taxes, but need help with your payroll? Go Business Class, and 
we’ll produce all payroll and tax reports with the same personal attention and quality 
performance, while you �le and pay our own taxes. 

A smart solution for CPA’s.  A�ordable, full-service payroll solution to clients 
of all sizes.
CPAs prefer ASCTFS for our fast, reliable service, reasonable pricing, and management 
reports designed especially for them, including comprehensive tax reporting
 (weekly, quarterly, year-end), customized union reports, and more. One simple 
worksheet handles all entries, with payroll deductions in words versus codes. 
Questions or changes get an immediate response, and there are never any surprise 
charges. In fact, we’ll convert your system at no charge! 

 

“The transition of our company to ASC’s was 
painless , organized and on time...They were 
hassle free.”           Paul L.  Restaurant Owner

“They really have great customer service... 
are really unbeatable”
       Carmine F.,  Administrator ,  Legal O�ce

A good morning run, a donut and co�ee at your desk. 
 Now it’s nice to relax at work knowing ASCTFS Payroll Services is 
there 

Welcome to ASCTFS Payroll Services

The Better Way To Pay

Payroll & Tax Filing Services with a higher level of service and support, right in your backyard.

 Call us and experience our payroll services with a personal touch.
Nobody does it better.

.

“As payroll specialists, we’re 
aware of the all changes that take 
place in your business. That’s our 
business.” But at heart we’re a  
“people company” — one that 
places uncommon emphasis on 
the attitudes and skills of our 
people.  It’s the kind of service and 
support you won’t �nd at any of 
the big national �rms.”
        Joseph Alba,  Pharmacy Owner, 

“Payroll services are a fraction of 
the cost of doing it internally, it 
eliminated mistakes and the 
mis�ling of time sensitive payroll 
documents and saved us thousands. 
                             JJ Wilton, Comptroller

Number of employees on payroll  _______

Pay Period:      Weekly ______    Biweekly ______
  
                           Monthly ______  Semi-monthly  ______
   
Direct Deposit    Yes_____ # No_____   #_______

Current Payroll Company (optional) ___________________

* To schedule a con�dential meeting in person or on the 
                         phone, please check  (      )
* To receive our  2012-2013 Tax Calendar  
                                      please check  (      )

Company Name:  _____________________________________________                                                                    

Contact:  __________________________  e-mail:  ___________________

Address:  ____________________________________________________                                                                               

City/State/Zip:________________________________________________   

Telephone: __________________________  Fax: ___________________                                                          

Quick Quote - 

t 212 684 0800  f 212 684 3299  payroll@asctfspayroll.com

T h e  B e t t e r  W a y  T o  P a y
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ASCTFS is The Better Way to Pay.
Superior Service & Value

 Plus  you’ll Save  25% - 40%, Guaranteed.

To learn more how our capabilities can work 
for you and how much you can save.
Call 212 684 0800, Monday - Friday  8:30 am - 5:00 pm, or 
e-mail payroll@asctfspayroll.com.  For a Quick Quote go to 
the back page of this brochure. 

We're a payroll and tax management service 
that helps you work better and faster.
We are a NYC established, privately-held payroll business, 
that has delivered performance excellence through 
comprehensive payroll administration and tax manage-
ment services. With an experienced and knowledgeable 
sta�, we �awlessly manage the payroll preperation, 
ongoing records and on-time payments of thousands of 
NYC businesses.

You call us, you get us. 
Never wait or listen to those annoying phone messages or 
prompts, again. You'll always speak directly to an experi-
enced, highly skilled and knowledgeable payroll specialist 
who will personally take care of your company’s payroll 
requirements, promptly and e�ciently. And you will always 
be treated like a valued customer and not a number.

Save 25%-40% on payroll  services – Save on 
insurance programs too – from 401k's to health 
to life. We represent all major insurance companies. 
Clients truly appreciate our friendly service and a�ordable 
rates. We have in some cases, saved them thousands. And, 
our �nancial reports are clear, straightforward, easy to 
follow and understand.

We're Bilingual (Hablamos 
Español)
For the many bilingual compa-

provide, at the same low cost, 
the same expert service and 
support. Just ask us. Our sta� is 
always prepared to explain the 
intricacies of the payroll and 
tax laws en Español!

.

We’re the right size payroll company for 
your business.
Advanced, user-friendly electronic communications 
systems and single sheet payroll data forms let you 
enter, transmit, fax, call in, and update employee infor-
mation in seconds, directly to our payroll specialists.

The bene�ts of us being nearby are really 
unbeatable!

T h e  B e t t e r  W a y  T o  P a y

Find out how much money you can save. 
Call 212 684 0800  

or, �ll-in the form below and fax to 212 684 3299. 

Guaranteed Savings of 25%-40% 

Be treated like a person and not a number.
 get all the facts 

about how easy it is
 to save more and get more at ASCTFS.

For Small Businesses
in The Big City... 

The Leader in First-Class, High-Value Payroll Services
,.

The Better Way To Pay

 Payroll & Tax Filing Specialists 
with superior service and  support,

right in your own backyard. 

SAVE25%–40%. ASCTFS keeps you up-to-date on the 

ever-changing payroll tax laws, and the complexities of remuneration regarding salary, tips, 

commissions and other compensation. We assure you accurate on-time �ling, every time. 

        We maintain close, active ties with all relevant federal, state and local agencies, and 

faithfully represent our restaurant clients’ payroll and tax interests.

       For over 62 years we’ve built relationships based on trust by supporting thousands of 

restaurants with integrity, accuracy and an unwavering personal commitment to satisfying 

all their personal needs. 
            we look forward to serving you.

The Better Way To Pay

t 212 684 0800  f 212 684 3299
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ASCTFS Payroll & Tax Filing Specialists
30 East 33rd St. 2nd fl   New York NY 10016  

www.asctfspayroll.com    

    

Restaurant,  
Food & Beverage 
Payroll Specialists 
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ASCTFS Payroll & Tax Filing Specialists

The Better Way To Pay

The Better Way To Pay
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This edition of Board Talk seems
particularly appropriate given that
the theme of the newsletter is volun-
teerism and the individuals that
comprise LPI's governing body do
so as volunteers. For this edition, we
have chosen Sonia Reese, Executive
Director of Community Impact at
Columbia University and Drew
Conner,Principal,The DashrockGroup.

What is the Board's role in getting
the job done?

SR:  Our mission is to provide good,
proper legal oversight as well as to
make sure that we are carrying out the
mission and vision of the organization.
DC: The Board's main role is to
make sure that the executive team is
the right team for the mission and
then aide and assist the executive
team with that mission. Weassist in
putting together an executive and
management team that will help the
organization realize its goals. The
second and most important task is
fund-raising. It's the Board's role to
provide a governance framework
demonstrating that we are spending
our money wisely and raising it
voluminously.

Please talk about your committee
and the work it entails.

SR: I currently Chair the Program
Committee which relates to the direct
service aspect of the organization.
The mission of the Program Com-
mittee is to ensure that we create a
strong program that is in line with

what we want to do and that we pro-
vide a clear picture to the Board of
Directors as to how we will
achieve our targets.
DC: I'm involved in a couple of
committees but most of my work has
been with the Finance Committee.
Generally speaking, the best thing
the Finance Committee can do is 
listen to ( Chair of Finance ) John
Josephson who has provided won-
derful guidance. From a long-term 
planning point of view, the Finance
Committee holds the custodial
responsibility for the endowment.
The command control over the Liz
Smith Endowment has been han-
dled excellently.  
I'm also a member of the Executive
Committee. The purpose of the
Executive Committee is to determine
the most important and pressing
concerns to present to the Board of
Directors in addition to ensuring
that all committees are making
progress.

Please share some of your personal
reasons for volunteering for the Board:

SR: I grew up on the other end of
service in the projects of West
Harlem. There were many of types
of programs available to people in
my community and it was always
great when an organization was sen-
sitive to the needs of the people in
the community. From that perspec-
tive, I was aware that I wanted to be
a person who worked with agencies
that provided services to which peo-
ple wouldn't otherwise have access. 

With that in mind, it's important that
our literacy program be a program
sensitive in its outreach so that 
people will not be embarrassed to
sign up for it.
DC: I grew up with a great love of
books. My parents were always
reading and some of my favorite
childhood memories are of reading
with my mother. I grew up surrounded
by books and couldn't imagine peo-
ple being deprived the pleasure of
reading. In my late 20's, when I was
single and had spare time, I looked
in the phone book under “L” for
Literacy and came across Literacy
Volunteers of New York City. I started
out as a tutor at the McGraw Hill site
and Literacy Partners hasn't been able
to get rid of me since.

What would you like to see for the
future of Literacy Partners?

SR: We need stable funding to be
able to follow through on the needs
that have been identified in the
strategic plan. For example, student
participation is greater if the literacy
program is taking place in the com-
munity in which it is needed and
students do not have to travel long
distances to obtain service. So,
we're not just aiming to increase the
number of locations but to increase
the participation in the communities
where the programs are needed.
DC: Mainly, I'd love for the organi-
zation to grow to the point where
we put ourselves out of business
because we are no longer needed. 

Margaret Atwood
David Baldacci
John Berendt
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William Collins
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Anna Quindlen
Lisa See
Anita Shreve
Anne Rivers Siddons
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Judith Thurman
Andrew Tobias
Anonymous
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Danilo Minnick has always tried to
make the world a better place. As a
member of the Peace Corps, he
helped West African artisans devel-
op a business cooperative, and he
worked with Florida migrants and
immigrants as a volunteer in the
VISTA antipoverty program. His
lifelong commitment to the spirit
and power of volunteerism has
since turned closer to home - to the
important task of giving countless
adult New Yorkers the gift of literacy.
With 13 years of volunteer activism
on his resume, Danilo has spent the
last five years at Literacy Partners
and now serves as our Director of

Volunteer Services and Student
Recruitment. Responsible for attract-
ing, training and retaining the volun-
teer tutors who are Literacy Partners
lifeblood, Danilo is the newest
member of our organization's sen-
ior staff.

Danilo has significantly strength -
ened the recruitment and retention
of both volunteers and students.
“Because of the demanding 20 hour
training process, our volunteers
need to be dedicated to the cause
and committed to volunteering at
Literacy Partners for the long run,”
he says. Many volunteers comefrom
corporate backgrounds, and he has
fine-tuned the volunteer training
program to create an atmosphere
and structure in which they feel at
home. Up to 150 volunteers each
year take part in tutoring at Literacy
Partners. 

While he appreciates the enthusiastic
feedback we receive from our 
volunteers, Danilo is especially proud
of one group: former Literacy
Partners students who have now
themselves become tutors. “It is truly
inspirational,” he says, “to watch
some of our students who have
experienced success through our
programs come back as volunteers

to help others achieve their aca-
demic goals.”

In addition to helping students and
tutors excel, Danilo has contributed
to the organization's success. He
played an important role in
Literacy Partners achieving the 
designation as the only nationally
accredited adult literacy program
serving New York City.  

Thoroughly dedicated to volun-
teerism, Danilo has served on the
Board of Directors of the New York
Association for Volunteer Admin-
istration, and belongs to local and
national Returned Peace Corps
Volunteer associations. 

Join an Exclusive Society for Plan-
ned Givers Only

Literati is an association existing
exclusively to recognize and encour-
age individuals making planned gifts
to Literacy Partners programs. As a
member, you will join a distin-
guished group of individuals and
couples who have signaled their
strong belief in the promise of literacy
and our vision of a world made just
and whole through the fundamental
ability to comprehend the written
word.

Any planned gift qualifies the donor
for Literati membership, including:
•  A confirmed bequest in your will

or living trust agreement

• Establishing acharitable giftannuity
• Entering into a charitable remain-
der trust arrangement
• Naming Literacy Partners as a ben-
eficiary of a life insurance policy,
retirement plan, deposit account, or
similar fund

•  Endowing a fund to meet the future
needs of those served by Literacy
Partners
By becoming a member of Literati,
you will be our guest at an annual
luncheon honoring Literati members,
receive recognition on our website,
in our newsletters, in our annual
report, and in the Gala Evening of

Readings Journal.
For additional information regard-
ing Literati or for an appointment 
to discuss your planned giving
options, please contact David
Nathanson, Director of Finance at
646.237.0123 or send an email to:
davidn@literacypartners.org

LITER ATI

“My?gratitude?goes
out?to?all?the?teacher s
and?tutors?at?Literacy
Partners?who?volun-
teered?their?time?to
enhanc e?our?minds
for?a?bet ter?tomorr ow
and?a?brighter?future.”

Ruben?C.,?
New?Yo rk?Life

“I?had?relinquished
my?aspi ration?of?ever
obtaining? a?High
School? diploma.
Literacy?Partners?was
essential? in?ful�lling
my?dream.?My?teacher
has?been?paramount
in?reaching?my?goal .
She?is?a?wonder ful,
patient?teacher?who
will?continue? to
explain?a?subject? until
everyone?in?the?class
has?underst ood?the
theme.? I?am?unstop-
pable?now.?Thank?you
Literacy?Partners.”

Christina? S.,?
Sonn y?Sloan?(2006)

WITH
Arnold Scaasi Liz Smith Parker Ladd 

A N D
A J Jacobs  Ann Patchett Azar Nafisi

HONORING

David and Julia Koch

Monday, May 12, 2008 
New York State Theater

Six thirty cocktails
Seven o’clock readings 

immediately following

Gala?Dinner? Dance
Black Tie 

For more Information call 
Anita Hall 212.573.6933

LITER ACY? PA R TNERS

AN?EVENING? OF ?
READINGS

Sa ve ?the?date

Sta�?Prof ile:
Danilo Minnick - 
Director of Volunteer and Student
Recruitment 

Danilo Minnick
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“I don't read good,” he mum-
bles, eyes lowered. “Then you've
come to the right place,” she
assures him. “It's my job to teach
you to read.” Smiles all around.
“But it's up to you to come to
class, pay attention, and do all
your assignments.” He nods
solemnly and they shake on it,
neither one fully aware how hard
what she is asking of him will be. 

Here is my philosophy of
teaching literacy: Speech is the
most important skill a student
brings to the table. If you can talk,
you can learn to read. 

I am stunned when I start
tutoring at New York Life in
September 2003. Seven of 14 stu-
dents in the ABE class can't recite
the alphabet. One never spent a
day in school. Before learning
can begin, I must build trust,
coaxing students to talk while
patiently listening. Three months
elapse before everyone can print
the alphabet, upper and lower
case, along with a word for each
letter. It takes 50 minutes, but in
the end we're all buoyed in col-
lective triumph.

The dedication of ABE stu-
dents is humbling. I've never seen
people so passionate to learn.
They hang on every word; do
whatever you ask - no com-
plaints. We're not talking the 3R's
here as much as the 3C's - Courage,
Character, and Commitment. It's
thrilling when they discover poems

by Langston Hughes and Billy
Collins; stories by Mark Twain and
Washington Irving; and novels by
Ernest Hemingway and Sandra
Cisneros. Along with reading,
writing, and math, they study for
driver's license and citizenship
tests, create budgets, resumes; write
letters to President Bush about their
concerns.

Last fall I began teaching Pre-
GED students. Instead of learning
to read, Pre-GED students read to
learn. The adult new readers are
eager to prove themselves to their
tutors; Pre-GED students expect
you to prove yourself to them.
They swagger. Preternaturally
suspicious, they're always testing.
(“Are you sure a pronoun is relat-
ed to a noun, I never heard that
one before!” Elaine challenges.)
They take turns playing Class
Comedian, keeping you on your

toes. Make no mistake: They're a
motivated and ambitious bunch
and they make rapid progress.

Reading opens a window on
the world. It's a blessing to be
able to make that kind of differ-
ence in someone's life. As you
forge strong bonds through a
shared purpose, giving of yourself
makes you a better person. Not a
day passes that I don't think about
my students, as my family and
friends will attest. I worry when
they struggle academically and
personally,  I  re jo ice a t  thei r  
successes. 

In the serenity of the garden at the
Rodin Museum in Paris when I
am on holiday, I think of Evelyn,
who practices reading on the sub-
way and goes to Prospect Park to
paint pictures. She would really
like it here. 

Opening? a?Window? to?the?World:?
By?Joan?Downs,? Vo lunteer? Tutor ,?Time,?Inc.?Pre-GED? Center? and
winner? of?the?2007?Vo lunteer? of?the?Year?Award
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Joan Downs and students.

They are the diners who ask the wait-
er to read the menu because “I for-
got my glasses.”

They are the patients who call back
to have the doctor's instructions
repeated because “I lost the paper
you gave me.”

They are America's functionally illit-
erate adults. They cannot read above
the fifth grade level. Many cannot read
at all. Thereare 100millionvariations
on these two scenarios - one for
each American now struggling daily
to conceal and compensate for this
critical gap in ability to participate
fully in society.

Helping this sizeable slice of our
population achieve literacy is not an
act of pity, charity, or another do-good
social entitlement program. It is a
necessary investment in America's
competitiveness and future - and one
certain to pay back a dividend.

Lifting these 100 million people to lit-
eracy is essential because, in addition
to being the diners and patients who
hide their disability, they are also:

• The unemployed but willing-to-
work who do not get hired because
they can't fill out the application or
lack the basic skills required.

• The employed but unable-to-read
who, despite their best efforts, invisi-
bly sap their employers' productivity.

• The medically under-informed
patients who have become sicker 
because of their literacy gap,
placing further strain on health
care financing.

• The parents who cannot help their
fourth-grader do their homework,
thus increasing the odds that the
cycle of illiteracy, under-prepared-
ness, unemployment and poverty
will stain the next generation.

We have just passed the season of
holidays and thankfulness and we
put a great of effort into the annual
appeal – appealing to the goodness
in everyone's heart and talking about
ways to help these 100 million
Americans. But that shouldn't even
be necessary.  As a matter of cold,
objective national self-interest, invest-
ing in adult literacy is a no-brainer.

What price do we pay for illiteracy? 

American businesses lose over $70
billion annually in productivity due
to employees' lack of basic literacy.
It's estimated that up to one in five
American workers cannot read sim-
ple instructions, add and subtract,
write a letter, or perform other basic
communication tasks. Even those who
do meet minimal requirements for
their ground-level jobs are held
back from advancing to higher lev-
els, where they could benefit their
employers more significantly.

The health care system is crushed
with an additional $73 billion in costs
because low-literacy patients who
cannot follow medical instructions
adequately are more likely to
become sicker, they know signifi-
cantly less about their condition,
and doctors communicate with
them less effectively, than with the
literate sick. Annual health care
costs for low-literate patients are
four times greater than those for the
population at large.

What would it take to make the change?

The cost, on average, is $1,000 per
year to teach an adult to learn to read
and proficiency can be gained in four
years or less. An incredible 71% of
adults served in literacy programs are
between the age of 19 and 44 ≠– the
core of the working and parenting
population. It is also vitally important
to note that the Federal Office of
Management and Budget has rated
only 4 of 86 national programs to be
effective – adult literacy is rated “effec-
tive” – the highest performance rating.

And finally, for every $1 invested in
adult literacy, $4 is returned to the
community.  

The remarkable thing about adult
illiteracy is that it is one of our most
readily cured crises. Much attention
has been riveted in recent years on
the No Child Left Behind Act.
Devoting resources and energy to
educating our young is of course
vital to the national interest. But it is
curious that, amid all the public
discussion of No Child Left Behind,
there has been precious little talk
about the ramifications of leaving
100 million adults behind while the
rest of our nation is poised for pro-
ductivity and prosperity.  

It is time for a national commitment
to low-reading adults – a policy agenda
that recognizes reading as a core
competency and necessary element
in individual and societal well-
being. Surely, if we can work harder
to teach our children to read, write
and take part in their world, we can
do the same for their mothers and
fathers. America's ability to sustain
its global economic leadership ulti-
mately hangs in the balance.

“A s?I?continue? my
studies,? I?see?things
in?a?more?positi ve
way.?I?see?more?door s
opening? for?me?in
the?future.”

Darrell? S.??
Time,?Inc.

“The? experien ce?of
coming?to?school:?
at?�rst?it?was?kind?
of?hard?thinking? of
how?it?would?be?
and?how?the?teacher
would?be.?But?the
�rst?teacher? I?had
was?so?nic e?and?she
made?you?feel?so
good?about?yoursel f
that?you?had?a?good
feeling?about?school .
It's?hard?because? you
have?to?put?your?brain
to?work?again.??Now?
I?feel?so?good?about
myself?because? the
people? and?teacher s
are?great”

Marc elina,?
Time-Pre-GED

From?the?
Execut ive?Dir ec tor

Susan A. McLean

In?Their?
Own?Words

30 East 33rd St., New York, NY 10016     
646.237.0105   f 212.725.9744
lauryh@literacypartners.org   
www.literacypartners.org

Everyone deserves a chance to read.

Literacy Partne rs, Inc.

Dow Jones Presents:

Economics For LifeTM

Taking Control of Your 
Financial Future

li t • er• a•c y par t • ner s

Literacy Partne rs, Inc.
Proudly funded by 

Literacy Partners

Henry Street Adult Learning Center

351648A01_HenrySt-Literacy3.ai 1 4/15/10 5:53 PM

92 million adults

in the United States
have low

literacy skills

35% of adult New
Yorkers cannot 

read beyond a fifth
grade level

100% of our 
eligible students

obtained the GED
diploma

25% of adults 
cannot read a 

bedtime story to
their children

100% of those 
seeking further 
education and 

training were placed 
in programs

Literacy Partners 
students continue to

meet or exceed
NYSED benchmarks

91% of our 
students increased

involvement
in their child s 

education
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Diane Sawyer � Lesly Smith

Anna Strasberg � Sir Howard Stringer
Mark R.Tercek � Barbara Walters

Ann Ziff � Mortimer B. Zuckerman

Literacy Partners Board of Directors
2006-2007

Literacy Partners, Inc., a not-for-profit organization, 
provides free community-based adult and family literacy 

programs to ensure that all adults have the access to quality 
education needed to fully realize their potential 

as individuals, parents and citizens.

2006 - 2007 Annual Report

Literacy Partners, Inc.

30 East 33rd Street, 6th Floor   
New York, NY 10016

212.725.9200
www.literacypartners.org     

Literacy Partners 
Planned Giving Campaign

“My experiences at Literacy Partners
have been most interesting due to the
fact that I'm able to read today. If you
think that landing on the moon was a
giant step for mankind, learning to read
and write was a giant leap for me.”

R.C., ABE Student

OUR MISSION
Literacy Partners, Inc., a not-for-profit organization,
provides free community-based adult and family
literacy programs to ensure that all adults have
the access to quality education needed to fully
realize their potential as individuals, parents, 
and citizens.

Since the 1970s, Literacy Partners has provided
hope and opportunity for adults who cannot read.
We have provided free adult and family literacy
programs to over 25,000 disadvantaged New
Yorkers. Literacy Partners stands for everyone's
right to read and succeed. We offer classes to
teach adults the basic literacy skills essential to a
full life.

Over 3.5 million adults in New York City are 
illiterate. We are committed to making quality basic
education accessible to them. Literacy Partners
programs enhance worker productivity, encourage
the children of participants to learn, and improve
life in this city. 

Literacy Partners is a great investment.

w
w

w
.literacypartners.org

www.literacypartners.orgwww.literacypartners.org

Everyone deserves a chance to read.

Everyone deserves a chance to read.

We Offer Adults,
Ages 16 and Up,
Free Instruction.

Nationally Accredited
212.725.9200

www.literacypartners.org

ABE
Pre-GED

GED
ESOL

Family Literacy/ESOL

Everyone deserves a chance to read.

Li teracy Partners ,Inc., a  
organization, provides free community-
based adult and family l iteracy programs
to ensure that all adults have the access
to quality education needed to fully realize
their potential as individuals, parents ,
and citizens.

Students and The Referral  Process

Our students come to us most often through
referrals from numerous community-based
organizations with whom we have partnered.
On-going enrollment enables us to assign
students throughout the year. When a student
calls, he /she will be invited to attend an
orientation, followed by placement in an
appropriate program based on reading 
skills and geographic proximity. Students
must commit to class attendance at least
twice a week for three-hour periods.

To refer someone to Literacy Partners, simply
give them our phone number or assist them
in making the call.

212.725.9200 
www.literacypartners.org

OUR MISSION

Literacy Partners
Teaching adults from the US and other countries to read is not an easy task. Literacy  Partners makes it look easy. This New 
York City non-pro�t called on us to develop a new look and approach for their fund-raising e�orts to consumers and 
corporations. We helped develop, create and produce, branding, stationery, annual report, brochures, folders, posters and 
more-all within a well–de�ned budget.

Annual Report

Newsletter

Brochures/Flyers

LITERACY 
PARTNERS

Posters



PHYSICAL BLOCK CONTAINING: 

   TITANIUM DIOXIDE (10.3%)

   ZINC OXIDE (5.5%)

HIGH SPF & UVA PROTECTION 

NO CHEMICAL SUNSCREEN ACTIVES
NO PABA, PARABENS, VITAMIN A OR ADDED 
FRAGRANCE

IDEAL FOR POST-COSMETIC PROCEDURES

IDEAL FOR OILY SKIN

LIGHT SILKY FEEL

BROAD SPECTRUM HIGH UVA/UVB PROTECTION 
INCLUDED IN THE ENVIRONMENTAL WORKING 
GROUP LIST (www.ewg.org/2010sunscreen) OF THE TOP 
RATED BROAD SPECTRUM SUNSCREENS

An elegant, silky smooth, sensitive skin gel, this product appeals to people of all ages and 

skin types, who desire high SPF 50+ broad spectrum UVA/UVB protection with a light feel, 

that is easily absorbed into the skin. A physical block, it contains titanium dioxide and zinc 

oxide in a higher concentration than our other gel and is cosmetically elegant.  It is an ideal 

choice for post-cosmetic procedures. It is safer for children (6 months and older) and adults, 

as well as the environment.

Ultra Mineral Screen Gel  SPF 50+

Ultimate Protection

For more information, contact us at 1-877-301-5355 or www.mdsolarsciences.com
 

Titanium dioxide (10.3%) 

 zinc oxide (5.5%) 

PHYSICAL BLOCK 

A d v a n c i n g  t h e  S c i e n c e  o f  S u n  P r o t e c t i o n

MD SolarSciences Corp. 
is committed to saving lives and promoting 

a safer and healthier time in the sun.

For all your outdoor journeys we have 
you covered.

An SPF rating indicates how long a sunscreen will protect 
you from the sun before you start to burn. SPF relates to UVB 
or  “burning” rays only. It does not measure protection from 
UVA rays, which can cause serious damage to the skin as well.

An SPF of 15 will protect you 15 times longer than no 
protection at all. An SPF of 15 protects against 93% of 
the burning rays, SPF 30 97%, and SPF 50 98%. Since most 
sunscreens need to be reapplied every 2 hours, SPF 
is a useful, but not de�nitive measure. 

Shedding light on SPF

Wherever you go, whatever you do, protect 
your skin with MDSolarSciences sunscreens!
Now adults and children alike can enjoy the great out- 
doors free from worry about dangerous UVA and UVB 
rays. Our products including safer, mineral-based 
formulations meet FDA guidelines and European COLIPA 
standards.  They are free from harmful chemicals that can 
penetrate and damage skin cells, as well as fragrances, 
preservatives and other ingredients that can impact both 
the skin and the sensitive ecosystems in which we live.

Advancing the Science of Sun Protection

Ultra Sport Stick—SPF 40 
Ultra Sport
Very water resistant, maintains 
broad-spectrum protection during vigorous outdoor 
activity and it does not run into eyes and other 
delicate areas.  

No Touch Body Spray—SPF 40
Quick Dry Spray
For active lifestyles. This environmentally friendly air- 
pressure delivery spray goes on easily, dries quickly, 
provides safe, water-resistant protection.

Ultra Mineral Screen Gel—SPF 50+
Ultimate Protection
Highest  UVA & UVB physical block provides ultimate 
protection. Ideal for post-cosmetic procedures, oily skin 
and frequent/intense exposure.

MDSolarSciences 

Mineral Screen Lotion—SPF 40
Moisturizing Protection
Powerful protection in a smooth, emollient lotion suitable 
for children (over 6 months old), delicate skin types, and 
use as a daily moisturizer under makeup. Light and silky, 
yet very water-resistant; great for the entire family.

                            Mineral Screen Gel—SPF 30+
                            Sensitive Skin 
                              Broad-spectrum protection in a smooth, 
              luxurious gel application. For sensitive skin types, 
including acne or rosacea-prone skin.  Very water 
resistant, non-comedogenic mineral formula.  

Mineral Screen Tinted Gel—SPF 30+
Sensitive Skin Formula for Face
Broad-spectrum protection in a smooth, luxurious gel 
application. Tint leaves face looking fresh and natural. 
Suitable for acne and rosacea prone skin, no chemical 
sunscreen actives. Very water resistant, non comedogenic 
mineral formula.

UVA Rays  The aging rays from the sun:
Go deeper into the skin, causing premature aging and 
up to 90% of visible skin damage;
Dominant tanning rays;
Contributes to and initiates the development of skin 
cancers.

   

     

How our broad spectrum protection works

 

UV Radiation UVB Screening Broad Spectrum Screening
UVA UVB UVA UVB UVA UVB

In every season, at high altitudes or at sea level, you’ll 
know that you’re protected from the sun’s harmful rays 
with the most advanced UVA/UVB screening technology 
from MDSolarSciences. 
  

barrier against UVA and UVB rays. However, applied 
properly, unlike the thick, pasty physical sunblocks of 
old, our advanced sunscreens remain virtually invisible, 
letting your skin's natural beauty shine through, while 
keeping harmful solar radiation out.

     Feel the di�erence! Light and luxurious to the 
touch, our gentle sunscreen formulae are moisturiz-
ing, leaving all types of skin radiant and smooth, never 
oily or dry.  
   
        Our family of sunscreen products– a gentle lotion; 
silky smooth gels, including an elegant and e�cacious 
tinted version; a unique "no touch" body spray; and a 
convenient-to-use sports stick– all designed to serve       
                               the needs of a wide variety of users.
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 ADVANCED SUNSCREEN TECHNOLOGY FROM

 A new standard in sun protection for every person, every lifestyle,…everywhere.   

  MDSolarSciences unique mineral formulations 
provide true broad-spectrum protection from both UVA 
and UVB rays, without dangerous, photoreactive chemi-
cals that can harm your skin. Yet, they are gentle enough 
for sensitive complexions, even a baby's delicate skin.

      Many chemical-based sunscreens contain potentially 
harmful and sensitizing ingredients that can penetrate 
the skin and may cause irritation, as well as damage the 
marine environment. Many products advertise ultra-high 
SPF ratings, giving users a false sense of security while 
o�ering little UVA protection.

     Our safer, patent-pending formulas utilize organic 
mineral compounds (titanium and zinc 
oxides) that remain on the skin surface,
creating  a highly  e�ective physical 

    

                         THE SAFEST SUNSCREEN  PROTECTION UNDER THE SUN!

To support our mission of saving lives while  “Advancing the Science of Sun Protection,” we enclose a free, personal  UV sensor with each sunscreen product. 

Dermis

Subcutaneous Layer

Epidermis

   
  

Our MDSolarSciences line of sunscreens, including our 
safer organics and safe mineral based products provide,
an e�ective, chemical/physical barrier, in a unique 
cosmetically elegant manner providing broad spectrum 
protection against harmful UVA/UVB rays. 

UVB Rays  The burning rays from the sun:
     Directly damages the cellular DNA;
     Plays a key role in the development of skin cancers;
     Plays a contributory role in tanning and photoaging;
     Worsens at high altitudes and on snow, ice and sand.   

     

   

95

100

SPF

SPF – UVB ProtectionSunscreens For People 
Who Love The Sun 

Why is MdSolarSciences Different?
     Physician driven and developed
     Formulas developed by our SAC (Scienti�c Advisory 
     Council) and vetted for known allergens and for 
     environmental concerns
     Very high UVA/UVB broad spectrum protection
     Safer Ingredients
     Easy to apply and feels luxurious!

Years of research and patient care led to the develop-
ment of a portfolio of superior sunscreens that provide 
true broad spectrum protection, feel luxurious and are 
safer for people and the planet.
     Our world-class sunscreen formulas feature innovative 
technologies and delivery systems to help prevent 
premature aging and skin cancer.  Lightweight, comfortable 
and easy to use, our sunscreens are suitable for 
all family members and skin types.

 

Always use your sunscreen when outdoors and follow 
usage recommendations. 

Avoid burning. Sunburns signi�cantly increase one’s 
lifetime risk of developing skin cancer, especially 
for children.

Avoid sun tanning and tanning beds. UV light from 
the sun and tanning beds causes skin cancer 
and wrinkling.

Apply our physical sunscreens sparingly. Use about 
one ounce to cover exposed skin 20 minutes before 
venturing outside. 

Sunscreens should have a Sun Protection Factor 
(SPF) of at least 30 and provide protection from both 
ultraviolet A (UVA) and ultraviolet B (UVB) rays. Repeat 
application every two hours, even on cloudy days. 

Near water, snow, and sand use caution as the 
re�ection from the damaging rays of the sun can 
increase your chance of being burned.

Wear protective clothing, such as a long-sleeved shirt, 
pants, a wide-brimmed hat, and sunglasses, when 
possible.

The American Cancer Society recommends a skin 
cancer exam as part of every routine check-up 
after age 20.

 Know the Facts About Sun Exposure

Highly-rated among thousands of products by a 
national environmental health and product safety 
watchdog group.
“Our analysis shows that many zinc and titanium-
based sunscreens are among the safest and most 
e�ective sunscreens on the market.” 
  
                                            

The Environmental Working Group

MDSOLARSCIENCES
128 East Avenue, Norwalk Ct 06851 

Phone: 877-301-5355
www.mdsolarsciences.com

MDSolarSciences 
Founded by prominent dermatologists and other expert 
physicians; MDSolarSciences is a skin cancer prevention 
and sun protection company.  We are dedicated to education, 
early detection and saving lives while promoting healthier 
sun habits. 
     The MDSolarSciences product line was designed 
in consultation with a Scienti�c Advisory Council 
of esteemed professionals from a cross-section of  
disciplines including dermatology, oncology, ophthal-
mology, pediatrics and internal medicine as well as 
chemists, behavioral and educational specialists.

 

Safe Enough for Baby, 
Strong Enough for You 

and Your Family

 
MDSolarSciences

Sunscreen Products 

Advancing the Science of Sun Protection 

Here 
comes 
The Sun 
And now there’s a better way 
to protect your skin. It’s from 
MD SolarSciences. 

With advanced technology, technical expertise 
and the highest standards, never has so soft 
and gentle a product performed so well to 
help protect you from the dangers of the sun. 
MDSolarSciences sunscreens o�er a broad 
spectrum UVA and UVB protection for delicate 
and sensitive complexions. Formulated to 
glide on easily and to be cosmetically elegant 
for the whole family. It’s just what you would 
expect from a company sta�ed and owned by
dermatologists.

 
to learn more 

www.mdsolarsciences.com

Now Available Here
 Ask your Doctor

 Advancing the Science 
of Sun Protection

To purchase 
Call 877-301-5355 or visit us at 

www.mdsolarsciences.com

Sunscreens 
safe enough 
to protect baby,    
strong enough 
for you and 
your family.

MDSolarSciences
Advancing the Science of Sun Protection 

With advanced technology, technical expertise and the highest standards of e�cacy 
and cosmesis, never has so soft and gentle a product performed so well to help protect 
you from the dangers of the sun. MDSolarSciences sunscreens o�er broad spectrum UVA 
and UVB protection for delicate and sensitive complexions, with the safefest ingredients 
available. Formulated to glide on easily and feel cosmetically elegant. Available in pure 
mineral based and the safest organic formulae to protect the whole family.  

NEW
Introducing

Mineral Screen 

Sensitive Skin Formula for Face

Ask us about it here!

Titanium dioxide (7.7%) 

 Zinc oxide (3.8%) 

PHYSICAL BLOCK 

                     Advancing the science
   of Sun Protection

Editorial from our CEO 
Robert J. Friedman, MD, MSc (Med)
Melanoma Risk Cut by 50% 
Through Daily Use of Broad 
Spectrum Sunscreen
There is recent evidence which 
lends credence to the concept
that adults who use sunscreen 
every day can dramatically reduce
their risk of developing melanoma. In a recent Australian 
study by Adele Green, MD and her team at the University of 
Queensland, more than 1600 Caucasian Australian adults from 
25-65 years old were studied for more than 10 years. 
The study group was divided into two sub-groups. One sub- 
group was advised to use/not use sunscreen as they always 
had. The second sub-group was given explicit instruction on the 
daily use of a broad spectrum sunscreen. The daily sunscreen 
users developed 50% fewer melanomas than did the control 
group. Further, the daily sunscreen group developed thinner 
melanomas (better prognosis) and the number of invasive 
melanomas was reduced by 73%.

This trial is the �rst to provide strong evidence for a signi�cant 
(50%) reduction in invasive melanomas after regular application 
of broad spectrum daily sunscreen in adults. Additional 
recommendations included avoidance of midday sun and the
 use of sun protective clothing (and hats).

Introducing the newest product in the 
MD SolarSciences product line…
Tinted Mineral Screen Gel 30+ 
Ever since our o�cial launch at the Annual American 
Academy of Dermatology meeting in February 2011, 
our newest product, the  SPF30+ Mineral Screen Tint, 
has been a huge success. In fact, we have already had 
to make more of it.  Not to worry.  We have plenty on 
hand for the upcoming sun season!

Why has our physical Mineral Screen Tint been so 
popular? Well, it is the same formula as one of our 
�agship products, the Mineral  Screen Gel 30+, but 
with a bit more of a cosmetic �air. The tinted version of our most 
popular product was designed as a facial sunscreen, with busy 
women on-the-go in mind.

Our tinted version leaves the face looking fresh and natural. 
Since it is a physical block, it contains only titanium dioxide and 
zinc oxide (actives) and is formulated to very high UVA and UVB 
protection standards. It has a matte silky smooth feel; it’s very 
water resistant, non-comedogenic, and cosmetically elegant. 
This product o�ers unparalleled application and feel and it is 
designed and suitable for teens or adults with acne-prone skin, 
rosacea or an overall oilier complexion. Perfect for your patients 
post-cosmetic or post-medical procedures.

See what all the buzz is about– try one today. Your patients will 
L O V E you for it!

while enjoying additional practice revenues. NEWS
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MDSolarSciences

MDSS Marketing  News :
MDSolarSciences Awarded the Skin Cancer Foundation 
Seal of  Recommendation for all Mineral Screen Products

Recommended
as an e�ective 
UVA/UVB 
sunscreen.

Twenty major beauty editors from Allure, Glamour, Shape, 
Parents,  Prevention and Women’s Health (among others) 
turned out at the Four Seasons Restaurant in New York City 
on January 25th for a presentation by Dr. Robert J. Friedman 
on the topic of sun protection and skin cancer prevention, 
safer ingredients and new technologies, proper application, 
how much SPF is enough and the fast-growing segments 
of the population susceptible to melanoma. Dr. Friedman’s 
presentation was met with rapt attention, spirited Q&A and 
accolades for MDSolarSciences’ ultra-sheer formulations that 
blend seamlessly with skin in a variety of forms that play 
to a multitude of tastes and lifestyles. The results speak 
for themselves.

The Skin Cancer Foundation 
(SCF) Photobiolog Committee, 
comprised of doctors with 

expertise in the e�ects of solar radiation, has awarded the 
SCF Seal to the MDSolarSciences line of mineral sunscreens. 
The committee is made up of experts from leading medical 
institutions including Johns Hopkins University, University of 
Texas SW Medical Center, Henry Ford Medical Group Detroit, 
and Memorial Sloan  Kettering Cancer Center at Basking Ridge,  
NJ.  MDSS will proudly display the SCF Seal on its print and 
digital advertising, website and packaging. We will support 
SCF initiatives and exhibit at SCF events starting with a booth 
at Grand Central Station in NYC on June 9th. Our objective 
is to spread the word about skin cancer prevention and 
sun prevention awareness. We expect thousands of NY
commuters to attend and sample MDSS products.

Sunscreens 
safe enough 
to protect baby,    
strong enough 
for you and 
your family.

With advanced technology, technical expertise and the highest stand ards 
of e�cacy and cosmesis, never has so soft and gentle a product performed 
so well to help protect you from the dangers of the sun. MDSolarSciences 
sunscreens o�er broad spectrum UVA and UVB protection for delicate and 
sensitive complexions, with the safefest ingredients available. Formulated to 
glide on easily and feel cosmetically elegant. Available in pure mineral based 
and the safest organic formulae to protect the whole family.  

Now Available Here
 Ask your Doctor

To learn more
www.mdsolarsciences.com

MDSolarSciences
Advancing the Science of Sun Protection

www.mdsolarsciences.com  1-877-301-5355

MDSolarSciences News is published quarterly by our professional 
management team. We welcome your comments including requests for 
more information.

MDSS Creates New Sales Materials to Both Educate 
and Market Our Products in Your Practice!

In the past few months, we at MDSS have been very busy 
creating a variety of new marketing and sales materials.  
We are very excited about these new materials for our 
member physicians.  The following is a list of marketing 
materials currently available:
• Point of Sale Ads – We have two POS ads that direct patients 
to buy products at the physician practice. Each highlight 
“Available Here.”  These are delivered with lucite display stands.
• Product Brochures – We have a brand new tri-fold brochure 
which describes the entire product line and is part of our 
educational materials.  We also have lucite brochure stands 
available to hold these tri-fold brochures.
• Physician RX Pads with Application Instructions – For 
use by physicians to recommend the products and provide 
proper sunscreen application guidelines.
• Product Photos – Both individual product photos and 
group photos for use on websites, facebook or for print 
advertisements.
• Magazine Ad reprints  – 
• Blog and Media Reprints – 
At MD SolarSciences, we are committed to providing you 
not only with the highest quality products, but with the 
sales tools that will make explaining the features and 
bene�ts of our product line simple. Our goal is to partner 
with our member physicians in spreading the word about 
proper sun protection and using the safest, most e�cacious 
products. Whether you want to market our products in your 
practice waiting or exam rooms, on your website, facebook 
page, or at a special event, we have all the tools that you may 
need.  All of our marketing and sales materials are complimentary 
and can be ordered through your �eld sales representative or 
through our corporate o�ce. 

Visit us at Trade Shows & Professional Meetings!

MDSolarSciences continues to have a major presence at trade 
shows and professional meetings.  Dermatologists from across 
the country �ocked to the MDSS booth at the Annual AAD 
Meeting in New Orleans, where we introduced our newest 
sunscreen product – SPF 30+ tinted mineral gel sunscreen.  
Dermatologists and other physicians attending the Orlando 
Dermatology Aesthetic & Clinical Conference and the South 
Beach Symposium were impressed that our sunscreens are 
available in innovative delivery formulae that also meet FDA 
guidelines and European COLIPA standards for UVA protection.

At the Annual Society of Plastic Surgery Show in Toronto and 
the Spas & Resorts Show in NYC the attending professionals 
knew that their patients would well appreciate the fact 
that MDSS sunscreens contain no known allergens, such 
as oxybenzone or octinoxate, are paraben–and PABA free, 
and have been included in the Environmental Working Group 
(EWG) list of top-rated broad spectrum sunscreens.  

We look forward to seeing you at many of the upcoming trade 
shows and professional meetings. Please look for our booth 
and be sure to stop by and say hello!

NEWS
Advancing the Science of Sun Protection

New Improved Quick Dry Body Spray SPF 40 Ships
A new improved Quick Dry SPF 40 Body Spray (Replaces 
No Touch Spray) began shipping at the end of April.

The new spray is terri�c; very water-resistant, contains no 
paba, parabens, vitamin A, oxybenzone or octinoxate.  
The easy twist-lock cap is another bene�t your patients will 
appreciate. Ask your MDSS Representative for details. 

Upcoming trade shows we will participate in:
• Boston - Society of Plastic Surgical Skin Care Specialists 
Annual Meeting - May 5-7
• New York - NYU Advances in Dermatology - June 9
• Las Vegas - International Esthetics, Cosmetics and Spa 
Conference - June 17-18.

while enjoying additional practice revenues. NEWSMDSolarSciences
A physical block, it contains titanium dioxide and zinc oxide and is formulated to very high 

UVA and UVB protection standards.  Silky smooth, very water resistant, non-comedogenic, 

and cosmetically elegant. This product o�ers unparalleled application and feel. This special 

formulation provides broad spectrum, high UVA and UVB protection with an SPF of 30+.  

It is safer for children (6 months and older) and adults, as well as the environment. Suitable 

for teens with acne or adults with acne prone skin and those with rosacea.

Mineral Screen Gel  SPF 30+

Sensitive Skin

PHYSICAL BLOCK CONTAINING: 

   TITANIUM DIOXIDE (7.7%)

   ZINC OXIDE (3.8%)

SUITABLE FOR ACNE & ROSACEA PRONE SKIN

NO CHEMICAL SUNSCREEN ACTIVES

NO PABA, PARABENS, VITAMIN A OR ADDED 

FRAGRANCE

NON-COMEDOGENIC (WON’T CLOG PORES)

HIGH SPF & UVA PROTECTION 

VERY WATER RESISTANT

IDEAL FOR SENSITIVE SKIN AND SAFE FOR CHILDREN

LIGHT SILKY FEEL

APPROPRIATE FOR POST-COSMETIC PROCEDURES

IDEAL FOR OILY SKIN

VERY BROAD SPECTRUM UVA/UVB PROTECTION

INCLUDED IN THE ENVIRONMENTAL WORKING 

GROUP LIST (www.ewg.org/2010sunscreen) OF THE TOP 

RATED BROAD SPECTRUM SUNSCREENS

Titanium dioxide (7.7%) 

 Zinc oxide (3.8%) 

PHYSICAL BLOCK 

For more information, contact us at 1-877-301-5355 or www.mdsolarsciences.com

A d v a n c i n g  t h e  S c i e n c e  o f  S u n  P r o t e c t i o n

MD SolarSciences Corp. 
is committed to saving lives and promoting 

a safer and healthier time in the sun.

A physical block, moisturizing, rapidly absorbing and smooth, this lotion is light enough to 

be used every day of the year, yet strong enough to protect against the most intense UV rays. 

This gentle emollient is perfect for children’s delicate skin (over 6 months old) while providing 

the very water resistant, high SPF (40), broad spectrum UV protection that parents prefer 

for themselves. Many choose this product as their daily UV protection.

Mineral Screen Lotion  SPF 40

Moisturizing Protection

For more information, contact us at 1-877-301-5355 or www.mdsolarsciences.com

Titanium dioxide (7.7%) 

 Zinc oxide (3.8%) 

PHYSICAL BLOCK 

PHYSICAL BLOCK CONTAINING: 

   TITANIUM DIOXIDE (7.7%)

   ZINC OXIDE (3.8%)

LIGHT SILKY FEEL PERFECT FOR DAILY USE UNDER MAKEUP

NO CHEMICAL SUNSCREEN ACTIVES

NO PABA, PARABENS, VITAMIN A OR ADDED FRAGRANCE

NON COMEDOGENIC (WON’T CLOG PORES)

HIGH SPF & UVA PROTECTION 

VERY WATER RESISTANT

IDEAL FOR SENSITIVE SKIN AND SAFE FOR CHILDREN

APPROPRIATE FOR USE YEAR ROUND

IDEAL FOR DELICATE SKIN

VERY BROAD SPECTRUM UVA/UVB PROTECTION

INCLUDED IN THE ENVIRONMENTAL WORKING 

GROUP LIST (www.ewg.org/2010sunscreen) OF THE TOP RATED 

BROAD SPECTRUM SUNSCREENS

     

A d v a n c i n g  t h e  S c i e n c e  o f  S u n  P r o t e c t i o n

MD SolarSciences Corp. 

is committed to saving lives and promoting 

a safer and healthier time in the sun.

MDSolarSciences
Taking Sunscreens to another level. Very hi-end 
sku’s exemplify all that is good to protect the skin 
from skin cancer and aging.  We developed 
positioning and look for all communications 
material. From ads to trade show material and 
dispenser boxes to sell sheets and displays we 
helped coordinated all production and follow 
through.

Ads

Brochure

Newsletter

Product Sheets



Ohr Halimud, The Light of Learning.  A non-pro�t that raises the con�dence and 
internal brain function that opens up the minds and cognitive skills of young girls often plagued 
with learning disablity from dyslexia.  We dveloped and created logo, Web site, fund raisin e�orts, 
ads, �yers, banners and direct mail.
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OHR HALIMUD
The Light of Learning 

Is your Daughter’s Schooling 
Going in the Right Direction?

“For the �rst time in her life our daughter
  is �nally a student.”
     Mrs. R, Bklyn, NY

“She spent 2 years in �rst grade and   
  couldn’t read a full sentence. A�er just 
  a few weeks at the Ohr HaLimud school 
  she could read a full page.”   
      Mrs. W, NY, NY

“We sent a bright struggling student to 
  Ohr HaLimud. In just 1 year they sent 
  us back a mature student who could 
  read and learn on grade level.”    
    Mrs. Z, Principal

Orton-Gillingham Works 
We are the ones that do it!

• Professional Certified Staff 
• Warm Nurturing Setting • Small Classes  

• Daily 1-to-1 Orton-Gillingham Instruction in English & Hebrew

Contact our school for  
information and consultation:
718-972-0170 ext 102 
info@ohrhalimud.org

    

A complete Bais Yaakov program for girls ages 7-14

Now accepting applications for our 9th year.

Sponsored by:

The First Annual Conference on
Language & Learning
For Professionals and Parents

FEATURING 
Florence E. Springer Memorial Lecture
“LEARNING DISORDERS IN CHILDREN”

Dr. Steven Larson
Chief Psychologist, Learning Disabilities Unit,

State University of New York Optometric Center

“THE BEST WAY TO READ TO CHILDREN”

Dr. Isabel Pascal
Professor Emeritus , Long Island University

Plus workshop sessions to include: 
 •  WHAT IS DYSLEXIA? Amy Bailin, FF/AOGPE, Educational Consultant 

 •  EXPANDING VOCABULARY,  Ingrid Davidovich, Speech/Language Pathologist Adjunct 
 Professor, Long Island University

 •  READING COMPREHENSION, Harriet Mehler, C/AOGPE
 •  SCREENING FOR DYSLEXIA,  Mrs. Leah David,  MS,  Founder and  Executive Director
 •  YOUR QUESTIONS ANSWERED,  Amy Bailin, FF/AOGPE & Carole Rosen, FF/AOGPE

Please join us....
Sunday, October 24, 2010  10 AM - 4 PM
Beth Jacob of Boro Park
1371 46th Street,  Brooklyn NY 11219
Separate seating available.

October is National Dyslexia Awareness Month

For brochure and registration information please call
Ohr HaLimud at 718-972-0170 or e-mail 
info@ohrhalimud.org

CONFERENCE FEE:  $95.00 ( Includes Complete Buffet Lunch)

1681 42nd Street, Bklyn, NY 11204

REGISTRATION FORM- Please PRINT Clearly 

Name______________________________________

Address____________________________________

City _____________   State__________   Zip______ 

Phone_________________   Cell ___________________

Email________________________________
CONFERENCE FEE:  $95.00 
(Includes Complete Buffet Lunch)
School or Other Affiliation
________________________

__Check Enclosed
__Please Use My Credit Card 
Name as it appears on card:

_____________________________________________________

Card#_______________________________________________

Expiration _________________

Security Code______________

Billing Address________________________________________

_____________________________________________________

Please send completed registration form 
with payment to:
Ohr HaLimud/Conference
1681 42nd Street 
Brooklyn NY 11204
Questions: 718-972-0170

Check All That Apply
__Teacher
__Parent
__Administrator
__Tutor

__Speech Pathologist  
__Occupat. Therapist
__Social Worker

Other______________

SEPARATE SEATING

Mail registration must be received by
October 18, 2010
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The First Annual Conference on

Language & Learning
For Professionals and Parents

Sunday, October 24, 2010
10am - 4pm

Beth Jacob of Boro Park
1371 46th Street

Brooklyn NY 11219

The Multisensory Learning  Center

Presents

Workshop Choice
PLEASE CIRCLE
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All Children Must Read!  Don’t You Agree?

©2010 Ohr HaLimud-The Multisensory Learning Center

We are pleased to invite you to join us for our  First

Annual Conference on Language and Learning.  It’s all

part of our on-going mission to educate and build 

awareness for professionals, parents, and the public

about dyslexia and language learning issues .

October is National Dyslexia Awareness Month. The

International Dyslexia Association estimates that 15 –

20% of the  population is dyslexic; that is, 1 out of every

5 children!  Dyslexia is the leading cause of reading

failure and school dropouts in the nation.  In addition,

the National Institutes of Health reports that their

current research indicates that close to 90% of children

diagnosed with reading problems are actually dyslexic.

Most of these children go undiagnosed and often, sadly,

unremediated. 

We congratulate all of you who will take  the time out

of your busy schedules to attend this conference and

learn more about language and learning difficulties.  

We  look forward to meeting and greeting you. 

Mrs. Leah David, MS

Founder and Executive Director

WELCOME TO THE CONFERENCE

CONFERENCE PROGRAM

9:00 – 10:00 AM Registration 

Continental Breakfast

10:15 AM – 11:45 AM 

Morning Keynote

Florence E. Springer Memorial Lecture

“LEARNING DISORDERS IN CHILDREN”

Dr. Steven Larson

Chief Psychologist, Learning Disabilities Unit, 

State University of New York Optometric Center

12:00 noon – 1:00 PM 

Buffet Lunch 

(Included in Fee)

WHAT IS DYSLEXIA?

Amy Bailin, FF/AOGPE, Educational Consultant

Leah David, MS, Founder and Executive Director

1:15 PM – 2:25 PM

Afternoon Keynote

“THE BEST WAY TO READ TO CHILDREN”

Dr. Isabel Pascal

Professor Emeritus , Long Island University

Afternoon Workshops

2:30 PM – 4:00 PM

Please Select One

A. EXPANDING VOCABULARY

Ingrid Davidovich, Speech/Language  

Pathologist Adjunct Professor, Long Island University

B.READING COMPREHENSION

Harriet Mehler, C/AOGPE

C. SCREENING FOR DYSLEXIA

Mrs. Leah David, Executive Director

D. YOUR QUESTIONS ANSWERED

Amy Bailin, FF/AOGPE 

Carole Rosen, FF/AOGPE

OHR HALIMUD  

The Multisensory Learning Center 

A mother’s vision to help educate all

Started in 2003 to serve her daughter and other bright,

intelligent youngsters with dyslexia, Ohr HaLimud is the 

creation of Mrs. Leah David, an educational activist and

advocate for all children.  

In association with a team of professionals the Ohr HaLimud

concept was developed:  a transitional school with an all-day

emphasis on language learning enrichment following the

Orton-Gillingham philosophy; an individually scheduled 

program for all students which includes 1:1 Orton-Gillingham

instruction daily in both English and Hebrew; planning,

preparation and follow-up for the return of each student to

her appropriate community program; and parent/family 

education to enhance their child’s self-concept and self-worth. 

In the afternoons and evenings we offer a non-sectarian

after-school Orton-Gillingham Tutoring Program for children

and adults. 

In addition, we offer a non-sectarian Teacher Training

Program which includes Orton-Gillingham Training according

the guidelines of the Academy of Orton-Gillingham

Practitioners and Educators, as well as workshops for 

professionals and parents.

READTHIS.
           Ask your child, 6–9 years  old to see if they can

   We’re serious, it’s time to make sure   that your child can read the two works  
above. If they can’t, don’t call the scho  ol call us now. I in 5 people can’t read 

          this and 85% of those need us.   Don’t make the mistake others have.
       Call Ohr Halimud now.

1681 42nd St.
Bklyn, NY 11204

718 972 0170
info@ohrhalimud.org

All children must read! donʼt you agree?

    

Announcing 

Operation 

Teaching Children to Read is Golden!! 

Dear Friends

As part of our innovative efforts to raise funds to help us with our capital and building fund we are

asking for your help. Please go through your drawers, closets and jewelry boxes and donate to us your

old outdated or  broken gold “shmunchkies.” You know, those odds ‘n ends you don’t know what  to do

with, or you don’t have the heart to throw-away. Why not donate them to Ohr HaLimud and  help us

turn them into gold bricks. Be a part of it!

•Single and broken earrings• Old rings

• Old broken bangles and bracelets

• Cuff links •Pins not worn •Gold Watches •Gold Coins

• Broken gold chains •Charms and pendants •Platinum

•10K •14K •18K• 24K
If its real gold and it sparkles it will help children read!

1681 42nd St. Brooklyn, NY. 11204(718) 972-0170  fax (718) 972-0125  e-mail ldavidny@earthlink.net
Ohr HaLimud is a 501(c)3 Corp. All donations are tax deductible. Receipts are given. Call for pickup, or drop it off at our school. Thank you.

One broken earring is just a broken earring...but at 

Ohr HaLimud it’s Worth Its Weight in GOLD!

“Gold Rush”

URGENT! URGENT! WE NEED YOUR HELP, NOW!!

Please contact Mrs. Leah David for more information or gold pickup!

Starts Jan.8 - ends Feb19.

n
Dear Hindy:
  Lessons in Learning

What are your great expectations 
for your child’s reading abilities?

Dear Hindy, 
I am 8 years old I like school but when I hate to read out loud. It takes me along time to 
sound out words. The other kids in the class start to giggle. I get embarrassed. 
What should I do!

Signed   Never Read Aloud
Dear Never Read,
Sounding out words is called decoding. For some kids putting sound together is easy. For me 
it was very  hard.  I never raised my hand to read our loud. But now I can. My OG Tutor 
helped me put the sounds in the right place so that when I see a word I know just what to 
do. Now reading out loud is fun

We can help.Get to know all about the “Light of Learning
      As your child struggles unsuccessfully tokeep up with classmates, his or her confi-dence, 
self-esteem, social skills and emotionalhealth may continue to deteriorate. The after school 
1-to-1 tutoring programthat seeks the cause of a child's reading difficulty and can correct it. 
      For Children 7-9, Ohr Halimud is accepting children who have exhibited delays in 
reading,writing, spelling and comprehension.

Reading, writing, spelling 
and comprehension

• After School Tutoring Center • 1:1 Multi-Sensory Instruction    
                         • Orton-Gillingham Educational Therapists • 1 hour sessions

Orton-Gillingham Teacher Training follows the Guidelines of the Academy of  Orton-
Gillingham Practioners and Educators. Assoc.Level Training Couse begins Feb. 2011.

The Multi-Sensory Learning Center
1681 42nd Street Brooklyn NY 11204

Starting our 8th successful year!
Center Hours  Mon-Thurs, 4PM-8PM  Sun.12PM-5PM

Special “OPERATION READ”  program grants  for children ages 7-9

 Progress Guaranteed!


